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BOSE vs. BEATS

























Amateur Sports Coverage



CONTENT DEVELOPMENT

WHAT’S WORTH WATCHING?

WHO IS OUR AUDIENCE?





DISTRIBUTION

HOW DO WE REACH THE AUDIENCE?





ViaSport TV Model

• ViaSport content development based on event profile, available 
resources, and potential viewership: 
1. Multi-camera live streaming

2. Single-camera live streaming

3. Produced feature story

• All ViaSport TV services are offered as a cost neutral broadcast 
option to amateur sports organizations and funded by 
sponsorship, advertising, internal funding.

• All viewership is free-of-charge (no pay-per-view fees)



ANALYTICS

• 518,148 Total Views

• 225,333 Live Views

• 267,523 On-Demand Views

• 70% of viewers are Canadian

• 41% of viewers are from BC

• More than 100 countries have watched  ViaSport TV 





Case Study – Canada Games TV TODAY
• ViaSport TV partnered with the 2015 Canada Winter Games 

OC to produce a daily 20 minute magazine style show 
featuring behind-the-scenes stories of the Canada Games

• Produced 22 shows  (11 English & 11 French) featuring stories 
about athletes, coaches, fans, volunteers and community 

• Results: 

– 94% of viewers from Canada

– 42% increase in ViaSport YouTube subscriptions

– 40,000 views to date



LOOKING FORWARD
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